CURESEARCH CHALLENGE

GOING THE DISTANCE TO END CHILDREN'S CANCER
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The 43 Day Challenge
because...

Accelerate the Search for
Cures for Children’s Cancer
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THE 43 CHALLENGE

Accelerate Your Marketing Goals.
Accelerate the Search for Cures.

International Community
of Engaged Users

Bl

Completely Virtual:
We Meet Users Where
They Are
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Consumers Prefer Socially
Responsible Companies*

Consumer Preference

‘ 15%'

= Prefer to patronize

philanthropic
companies

Don't show preference

for philanthropic
companies

*Gupta, Pirsch, 2006
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THE 43 CHALLENGE

< Accelerate Your Marketing Goals.
CURESEARCH CHALLENGE Accelerate the Search for Cures.

GOING THE DISTANCE TO END CHILDREN'S CANCER

Millions of Digital and
Social Impressions*
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Dedicated Online Dedicated
Email Blasts Promotional Shout-outs on User
Media Homepoge *Allimpressions are guaranteed views.
Branded, Customized The MMF Challenge: Proven MMEF Challenges To Date
User Journey Model with Major Brands See High Levels of User

Engagement
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